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#LoveMyRide Auto Loan Campaign 
Staff Engagement  
 
To encourage our staff to participate and share about our #LoveMyRide/Auto Loan Campaign to members  and potential 
members, we gave each staff a toy white car. We included a checkered flag on the car that displayed our $1 Million 
campaign goal  as well as a number for a raffle drawing.  
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Employee Raffle: 
Every week for six weeks, we sent an email to staff for a chance to win prizes.  
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Emails to Staff 
We sent this email to all staff informing them about the status of our auto loan campaign goal using an odometer image.  
This week’s staff email includes a photo and messages our President/CEO, John Walling, sharing to staff why he loves his 
ride. 
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This week’s staff email includes a photo of our hardworking Lending Team encouraging our staff to keep on going with 
one more week to go in our campaign.  
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This final all staff email shows our hardworking Lending Team doing a happy dance as we exceeded our Auto Loan 
campaign goal!  
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At the end of the campaign, we had a car design contest wherein staff had the opportunity to get creative and “jazz up” 
their toy car for an “Auto Show.” Car design with the most votes won a free car wash. Below are the car show entries.  
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Posters for “Car Show” displayed at the break room for voting instructions and the voting ballot. Employee with the 
most votes wins a free car wash. 
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All staff email announcing winners of car show. One winner from each branch won a $20 Car Wash. 
 

 
 
 


